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(L-R) Ontario Digtrict President Wylie For ster;
2004 Ontario Digtrict Barbershopper Of The Year
Ron Whiteside; Society CEO Don Harris;
Ontario and NED Society Board Member, Paul Arnone. s
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Barbershop Harmony Society
releases new graphie identity

f the revitalization process of the Society’s imegewere a
redity show, thiswould be the“reveal." Together, we ae
stepping forward today to meet the needsof our members.

We ve doneit by answering your needs for a forward-facing
image tha welcomessingersinto our Sodety. We' ve doneit by
re-energizing our Society’simage in away that will help you
sharethejoy of making music with more singers. We ve doneit
by learning wha making music means to our prospective
membe's— and designed alogotha spesks tothar aspirations
for music and fellowship.

Restating our identity as the Barbershop Harmony Society
was thefirgt stgp. Now, we re ready tointroduce to you — and
to aworld that islargdy unaware of our Sociely — a successor
to a logo that has served us for morethan 60 years.

“Our new logo isamarvdoudy elegant statement of who we
are singa's of four-part harmony,” said Society President Rob
Hopkins. “It brings to mind a quartet, but it dso could be four
men inany row of achorus,” heexplained. “The different colors
of the facid profiles reminds me that our members come from
al different waksof life, ye shaethecore dementsof singing,
fellowship, fun, enrichment, and creativity. | lovetheway that
the facid profiles add depth to the design, and the dean,
uncluttered, contemporary look is great”

Dozens of concepts submitted from a variety of sources were
reviewed and refined beforethe find version was approved by
the Society Board of Diredors. Look for the new logo to begin
appearing immediately invarious publications and web pages.
Part of a process

This new logo is only a darting point in the process to
re-energize the Sodety’s outward focus, and create a vivid
awarenessof our Sodety’s unique sound and the experience of
barbershop singing. This new image evolution, while greatly
significant to us dl, is not in itself the single step that will
change our fortunes. However, itis theright and necessary first
step.

What comes next is an aggressive membership recruitment
plan later thisyear, astrong media relaionsplan, anda general
new direction toward dynamically marketing our Society.
Along with our members eanest and intense recruitment
efforts, our Board of Directorshas put the Society on apositive
pah toward growth and prosperity for the future.

Download logosfrom <www.spebsgsa org/logos> *
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